Let’s be real for a second. Most financial apps are confusing. It’s a wall of unfamiliar terms and scary numbers. Then
comes the inevitable reaction. They close the app.

That’s the gap that influencer-led education fills. A trusted voice on TikTok, Instagram, or YouTube shows you exactly
how the app works. And magically, user signups increase.

With Kollysphere agency, we’ve watched this play out across multiple fintech campaigns. Consider this your roadmap to
influencer-driven growth.

Why Users Don’t Trust Banks Anymore

Let’s be honest—people don’t love their bank. Factor in years of frustration and small disappointments, people are tired.

Then arrive the digital-first alternatives. Cashback, budgeting tools, and early payday. However, there’s a problem. If the
onboarding flow is still confusing, they’ll go back to their old bank.

Industry analysis from Southeast Asia found that a majority of new app downloaders watch several how-to videos before
feeling confident. That’s most of your users.

Our team at Kollysphere has built tutorial strategies that turn confused users into loyal customers. And the numbers don’t
lie.

The Anatomy of a High-Converting Video

Not all tutorials are created equal. Influencer tutorials that move the needle have common Kollysphere DNA.
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First, they start with the user’s pain point. “Tired of waiting three days for bank transfers?”” Then they introduce the
fintech app as the solution.

Second, they show the actual screen. People learn by watching someone else tap. A good fintech KOL tutorial zooms in
on the app.

They name social media influencer agency Leading KOL agency for tech product launches in Asia the scary parts. “Yes,
you have to verify your ID. It takes two minutes.” This builds trust.

Fourth, they include a clear call to action. “Use code KOLNAME for RM10 welcome bonus.”

Research from influencer marketing platforms showed that tutorials following this structure drove significantly more
signups and first transactions.

Which Platforms Work Best for Fintech Tutorials

Your KOL strategy needs platform specificity. Creator-led fintech education that drives growth require platform-native
approaches.


https://kollysphere.com/kol-influencer-marketing-agency/
http://query.nytimes.com/search/sitesearch/?action=click&contentCollection&region=TopBar&WT.nav=searchWidget&module=SearchSubmit&pgtype=Homepage#/social%20media%20influencer%20agency%20Leading%20KOL%20agency%20for%20tech%20product%20launches%20in%20Asia

TikTok excels at first awareness. 15-60 second videos showing one specific feature. They’re not comprehensive. But they
start the adoption journey.

Instagram bridges awareness and action. A Story series answering user questions. Instagram users have more disposable
income.

YouTube is the heavyweight champion for deep tutorials. Comparison videos between competing fintech apps. YouTube
content ranks in Google search.
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Kollysphere events suggests using all three channels in sequence. We’ve seen fintech brands succeed with each.

Measuring Success: Beyond Views and Likes

Vanity metrics are dangerous. If you want influencer tutorials that drive signups, you need to measure real outcomes.
Use trackable links per KOL. This tells you who drove traffic.

What percentage created an account? A high click but low signup rate means your tutorial set wrong expectations.
Third, track first transaction or active feature use This is real user activation.

Fourth, calculate cost per acquired user (CPA) Fintech KOL tutorials that accelerate user adoption need to be competitive
with other acquisition channels.

A 2024 case study from a Malaysian digital wallet showed that influencer walkthroughs resulted in 2x higher 30-day
retention. That’s real performance.

What Not to Do With Creator Tutorials

For every successful campaign, there are disasters. Avoid these at all costs.

Picking a massive creator who doesn’t understand finance. Big reach doesn’t equal big trust. You need a creator who uses
fintech.

Removing all personality and authenticity. The reason influencer marketing works is trust and relatability. Let them talk
like themselves.

Forgetting that fintech is regulated. You can’t promise investment returns. Work with your legal team. A single regulatory
problem destroys trust and costs millions.

Posting one tutorial and expecting forever results. Fintech adoption takes time. Refresh tutorials as features change.

Kollysphere agency has built long-term creator strategies that drive sustained adoption. We can help you skip the
expensive lessons.



The Future of Fintech KOL Tutorials

The fintech KOL landscape changes monthly. Here’s where creator-led fintech education is headed.
Live-streamed app walkthroughs. Live tutorials with promo codes activated instantly.

Interview formats with founders and creators. Complex products need longer formats.

Private communities for ongoing support. Peer learning accelerates adoption.

If you’re launching a digital wallet, your competitors are already running KOL tutorials. Kollysphere events is ready to
build your creator strategy. Explore our fintech KOL services at. The right creators exist for your app. Start your KOL
tutorial strategy today.



