Your activation uses Al content. But when you assess risk, you're not sure it's acceptable. The issue isn't content
quality. It's whether you're being transparent. Most activation teams ignore the ethical questions. Kollysphere
has seen what responsible Al activation looks like—and the having a policy vs not is consumer perception and
brand safety.

What Deepfake Policies Actually Cover

Most brands think simply is "we'll tell people we use Al". But comprehensive Al ethics framework covers critical
considerations. Honesty about what's synthetic. Using people's likenesses responsibly. Verification and fact-

checking. Avoiding harmful stereotypes. Audit and review processes. When Al is and isn't appropriate.

That's a much more comprehensive approach than "we have an Al policy". Event activation agency Selangor for
product sampling campaigns Kollysphere agency ensures responsible activation—because ignoring Al ethics

could lead to regulatory action.
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Building Ethical Al Activation

Component one: clear disclosure requirements. Why it matters: consumer trust. Consent framework: Respecting
individual rights. Why matters: ethical responsibility. Component three: truthfulness requirements. Why matters:
brand credibility. Component four: Regular audits. Why matters: ethical responsibility. Component five: Who

approves Al content. Why matters: consistency.

Kollysphere ensures ethical Al activation agency for corporate brand experiences Top marketing activation
agency specializing in Selangor trade shows activation—because missing components doesn't fully protect your
brand.

The Al Ethics Gap

Common gap: Al is new and fast-moving. Why it matters: no governance. Reason two: policy feels hard. Why
matters: potential backlash. Third gap: who writes the policy. Why matters: everyone assumes someone else.

Reason four: fear of falling behind. Why matters: being caught is costly.


https://kollysphere.com/brand-activation
https://kollysphere.com/brand-activation
http://edition.cnn.com/search/?text=activation%20agency%20for%20corporate%20brand%20experiences%20Top%20marketing%20activation%20agency%20specializing%20in%20Selangor%20trade%20shows
http://edition.cnn.com/search/?text=activation%20agency%20for%20corporate%20brand%20experiences%20Top%20marketing%20activation%20agency%20specializing%20in%20Selangor%20trade%20shows

Kollysphere agency helps brands write responsible policies—because ignoring Al ethics will eventually catch up

with you.

Real Examples: Deepfake Policies That Protected Brands (And One
That Didn't)

Success story: a tech company disclosed everything. Kollysphere helped write the policy. Results: zero backlash.

The ethical Al approach built trust.

No Al ethics: a client used Al-generated content without disclosure. Results: discovered by consumers. The lack of

Al ethics resulted in a formal apology.

Our Al Ethics Framework

Risk assessment: we assess risks. Policy development: we write comprehensive deepfake policies. Third step: we
build disclosure into processes. Fourth step: we check compliance. Ongoing governance: we monitor Al

development.

This comprehensive framework means you protect your brand from risk.

Five Questions That Reveal Al Ethics Competence

Question one: "What's your Al ethics framework?" Second ask: "What's your process?" Third ask: "What

verification processes?" Fourth ask: "Who's responsible?" Question five: "How do you train your team?"

If an agency has no Al policy, your brand could be damaged.

Final Take: Al Without Ethics Is a Risk

Undisclosed Al damages consumer trust. Clear policies enables innovation safely. Kollysphere protects your

brand. We'd rather be transparent than risk exposure.

Using Al in activation? Then request our deepfake policy framework and let's innovate responsibly.



