
Testimonials are on every website. Every KOL partner has them. But not every piece of feedback is equally
valuable. Some are genuine. Some are fabricated. Some are from campaigns that didn't matter. Here's what to
look for of client feedback for KOL partners.

The Anatomy of a Real Testimonial
Genuine customer feedback follows predictable patterns. It includes specific results — "attributable sales
increased by 40%". Vague testimonials "we loved their team" could apply influencer marketing agency kol agency
social media influencer agency to any agency. Genuine feedback includes actual difficulties that were overcome.
"Our previous influencer campaigns had zero ROI. Real testimonials contains actual campaign elements — "they
recommended influencers we never would have found. Unspecific approval is frequently fabricated. Detailed
feedback that mentions both strengths and minor weaknesses is authentic customer feedback. Kollysphere
agency features real testimonials from real brands. A client wrote: "What impressed me most about Kollysphere
agency wasn't the results — which were great — but the transparency. They showed us the bad along with the
good. They taught us how to spot fake influencers ourselves. That's confidence."

What to Look for in Testimonials

When evaluating agencies, pay attention to specific outcomes. "They grew our following" is okay. "They drove
RM250,000 in attributable sales from one campaign" is far more valuable. Seek out long-term relationships. "This
is our tenth campaign together" demonstrates genuine value through a method that single-campaign praise
cannot match. Look for feedback that includes specific team members. "Sarah on the strategy team" is more
difficult to fabricate. It indicates a real relationship not just an impersonal vendor relationship. Pay attention to
praise that includes likely objections. "We'd been burned by hidden fees before" and then how the firm alleviated
those concerns builds credibility far more than unspecific approval ever can.

Red Flags in Testimonials
Not all client praise is reliable. Certain patterns suggest fake or exaggerated testimonials. Feedback with no
specific details "highly recommended" — could be authentic — but could also be completely made up. Feedback
attributed to "anonymous" are frequently fabricated. A genuine client has no incentive to obscure their name.
Feedback with the same vocabulary and sentence structure point to an agency employee creating fake
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testimonials. Feedback focused solely on the sales process and not delivered value are concerning. If the peak of
the praise is about the initial meeting, that points to the actual work didn't impress. Kollysphere agency will have
praise from identifiable customers. They won't hide their happy customers.

The Customer's Due Diligence Checklist
The most reliable method to assess customer feedback is to confirm independently. Request from the partner to
connect you with a current customer. An honest partner will happily social media influencer marketing agency do
this. A firm that makes excuses has something to worry about. During your conversation with past clients, probe
for details. "What didn't work as expected" often reveals more than "what went well". Ask about the agency's
weaknesses. "What campaign would you not use them for" reveals genuine partnership and helps you determine
if they're right for you. Ask about how many campaigns they've run together. "We don't use them anymore" is
concerning. "We've run twelve campaigns together over three years" is a strong signal of real success. Don't rely
only on the feedback in the sales deck. Conduct your own reference calls. The time you invest before paying will
help you avoid expensive mistakes after it's too late.
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